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Being an effective consumer in Northern Ireland

1. Define the term effective consumer. 





2. Access, age, ethnicity, knowledge and resources can all be potential barriers to being an effective consumer. Complete the table below providing two examples for each barrier.

	Potential barrier
	Example 1
	Example 2

	Access

	
	

	Age

	
	

	Knowledge
	

	

	Resources

	
	




3. Identify the main shopping options available to consumers.




4. Select one of the options, given in your answer to question three, and state the advantages and disadvantages of this choice. 
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5. Explain how the Northern Ireland Trading Standards Service offers consumers protection when buying food. Give some examples of the work that the organisation carries out. 
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