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Brand Managing Director

Kate Sarginson, Weber Shandwick

What qualifications do you have?
BSc in Geography (University of Bristol) 
4 x A Levels, 11 x GCSEs
WSET (Wine & Spirit Education Trust) Advanced Certificate
 
What does your job involve?
At its heart, my job is to ‘earn’ conversation for brands – so to get people to talk about, share, like, engage with and have an opinion on a brand or a business. I have worked with food and drink brands like Nespresso, AHDB, Kellogg’s, Budweiser, Ocado, M&Ms, Oreo and Warburtons – as well as the likes of eBay, Netflix and Tinder – to find a meaningful and culturally relevant role for them. Success can be anything from an article in a newspaper, a piece of content on digital media or an influencer endorsement. It’s about helping brands reach consumers with their story – it could be telling their sustainability story or it might be launching a new product. Every day can be different!

What, or who, inspired you to take your chosen career pathway?
My career is a complete accident! I liked wine at university and fell into my first career – on the Majestic Wine graduate scheme. After five years in the off-trade, I went into the on-trade where I sold to hotels and restaurants, as well as leading staff training in the bars. 

I had always loved journalism, so when an opportunity came up to move into wine PR, it seemed like the perfect combination. I’m lucky in that I have always had brilliant female leadership in PR so have always been inspired to up my game by them!

What route did you take from leaving school to your current job?   
I went to the University of Bristol to study geography – and fell into my career by accident. I didn’t know what I wanted to do, but then saw an opportunity on the Majestic Wine graduate scheme. I love wine and I love food, so it seemed like a perfect fit. I took my wine qualifications while there and it allowed me to pursue the next stage of my career in wine PR.

What is the key knowledge, skills and experience needed for your job?
Passion, common sense and an inquisitive mind – plus strong writing skills. My job is all about finding the sweet spot between what brands want to say and what people want to hear – that means you need to be interested in culture, understand how people are consuming media and what that means for brands. There is a need to be both strategic and creative – as well as juggle many balls – but all that can be taught and comes with experience.

What is the best thing about your job?
That my brain hurts every day! I am constantly learning as the world of communications is constantly changing. When I started out, it was all about driving coverage in newspapers; now it is about finding the right influencer on TikTok! I get to work with super smart people and brilliant brands – and have got to meet some of my idols along the way, like Gordon Ramsay, Thomas Keller and Andre Agassi.

[bookmark: _GoBack]What questions are you often asked about your job?
What is it you do? I think it is hard to explain PR – people confuse it with advertising and the two are very different! Advertising is about paying for space like a billboard – PR is about earning your place in the conversation through influence and advocacy.

What advice would you offer to someone interested in doing what you do?
Be interested in the world. Read lots, keep up with the latest social trends, see what brands are talking about, see what people are interested in… Take Black Lives Matter – some brands got that very wrong, others very right. Finding that meaningful, genuine voice for brands is what PR is all about. 
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