[image: ]Name:						Date:
[image: ]
The consumer market


1) Explain how regular large sales by food manufacturers and retailers benefits the wider community.

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________


2) Explain the term ‘saturated market’. 

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

3) Using an example, describe how a manufacturer could diversify product lines to create new markets.

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

4) Describe why manufacturers often target particular groups of consumers.

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________




5) Some manufacturers produce products for a niche market. Define, using an example, the term niche market.

______________________________________________________________________

______________________________________________________________________


6) Companies conduct market research to keep up-to-date about factors affecting consumer purchasing. Explain the following methods of consumer research.

	Surveys



	

	Focus groups



	

	Home trials



	

	Desk research



	



7) The consumer may consider a number of factors when purchasing food products. State three factors they might consider.


i. ________________________

ii. ________________________

iii. ________________________

			1	www.foodafactoflife.org.uk
© Food – a fact of life 2024


2

image2.png
N s
FOOD

‘: fcct*of life




image1.png




